
Abandonment metrics & marketing



1. CART 
ABANDONMENT

2. CHECKOUT 
ABANDONMENT

0. BROWSE
ABANDONMENT

eCommerce average: 69.80%

Mobile: 85.65%

eCommerce average: 45%

Desktop: 25%-35%
Mobile: + 30% (55%-65%)

Good:
Below 40%

Great:
Below 20%

Data comes from:
- my raw joy Shopify, Google Analytics
Source of the statistics:
- https://baymard.com/lists/cart-abandonment-rate
- 
https://www.bolt.com/resources/checkout-abandon
ment-rate/
- 
https://www.geckoboard.com/best-practice/kpi-exa
mples/shopping-cart-abandonment-rate/
- 
https://sleeknote.com/blog/cart-abandonment-stati
stics
- Good:  
https://www.invespcro.com/blog/cart-abandonmen
t-strategy/

EN My Raw Joy August 2021:

79.7%

DE My Raw Joy August 2021:

47.15%

EN My Raw Joy August 2021:

6.52%

DE My Raw Joy August 2021:

55.34%

DE My Raw Joy August 2021:

92.83%

EN My Raw Joy August 2021:

96.04%
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Other studies: 68.81%, 74.52%
Mobile: (on average 10/20% higher than 
desktop)

Not possible. Wrong 
measurement. Taras 
to help?

Details 
on the 
next 
slide

MRJ Data - August 2021

Didn’t find 
statistics

https://baymard.com/lists/cart-abandonment-rate
https://www.bolt.com/resources/checkout-abandonment-rate/
https://www.bolt.com/resources/checkout-abandonment-rate/
https://www.geckoboard.com/best-practice/kpi-examples/shopping-cart-abandonment-rate/
https://www.geckoboard.com/best-practice/kpi-examples/shopping-cart-abandonment-rate/
https://sleeknote.com/blog/cart-abandonment-statistics
https://sleeknote.com/blog/cart-abandonment-statistics


DE Shop by device (August 2021) - PER DEVICE (Google Analytics)

2. CHECKOUT ABANDONMENT - My Raw Joy

Basket: abandonment: 
50.36%

1. Mobile

Checkout abandonment: 
51.52%

Checkout abandonment: 
57.97%

17 % of all our sessions
CR: 4.63%

Basket: abandonment: 
37.25%

2. Desktop

82% of all our sessions
CR: 1.81%

DE shop checkout 
insights:
1. Most of our traffic 
comes from mobile

2. Conversion rate is 
much higher on 
desktop (this is 
normal)

3. Checkout 
abandonment:

MOBILE→ Average

DESKTOP → LOW!

Reference:
eCommerce average: 45%

Desktop: 25%-35%
Mobile: + 30% (55%-65%)

VS 86% 
average

VS 60% 
average

VS 70% 
average

VS 30% 
average



EN Shop by device (August 2021) - PER DEVICE (Google Analytics)

2. CHECKOUT ABANDONMENT - My Raw Joy

Basket: abandonment: 
84.78%

1. Mobile

Checkout abandonment:
 ??? Incorrect data

Checkout abandonment:
 ??? Incorrect data

22 % of all our sessions
CR: 2.46%

Basket: abandonment: 
71.05%

2. Desktop

76% of all our sessions
CR: 0.64%

DE shop checkout 
insights:
1. Most of our traffic 
comes from mobile

2. Conversion rate is 
much higher on 
desktop (this is 
normal)

3. Basket 
abandonment: 
exactly average on 
both, desktop and 
mobile

4. Checkout 
abandonment: The 
data is incorrect. I 
would like to ask 
Taras for helpLOW!

Reference:
eCommerce average: 45%

Desktop: 25%-35%
Mobile: + 30% (55%-65%)

VS 86% 
average

VS 60% 
average

VS 70% 
average

VS 30% 
average



2. CHECKOUT ABANDONMENT

Analyzing popular abandonment reasons



2. CHECKOUT ABANDONMENT

Potential Issues My Raw Joy DE My Raw Joy EN mobile

1.Shipping cost/ 
unexpected extra 
cost

Maybe  we can communicate it better before checkout:
● On the cart popup (+ remove the cart page) - details on the next page 

+ other changes on the cart page
● Product page - after adding to cart for above €50 (popup based on 

cart value) - details next page
● we can also add info about free shipping threshold on checkout - next 

page (not necessary if we edit cart page)

The same as DE The same as desktop

2.. Unclear payment 
methods

Issue: No icons, PayPal payment might look like the only payment option

Ideas:
- edit cart popup - add payment methods image
- remove basket page (& button?) and keep only the basket popup - to simplify 
the path to checkout (only 4/5% of people visit cart page)

3. Discount code 
doesn’t work

No. all good Yes, an issue.
Maybe we can add additional instruction below discount code field? OR 
inside enough?

4. Shipping too 
long

No, it’s fast.
Maybe  we should communicate it clearer. 

● Change the shipping methods  names  - details on the next slides

The same as DE Will the longer name be well 
visible?

5. Have to reenter 
details

No - they are saved No - they are saved The same, but if they change 
devices details are not saved

6. Forced account 
creation

No, its optional No, its optional The same

7. Long complicated 
checkout process

no no no

8. Trust issue for 
entering credit card

Probably not.
We added info about credit cards by editing translation. But we can’t add anything else.
We can’t modify checkout, unless we are shopify plus

Maybe, due to errors that sometime occur + manual language change 
requirement. Can we do anything more? Maybe add card images? Bold 
support

We are loosing 
a lot on 
desktops hereAnalyzing popular abandonment reasons



1.* Shipping cost/ unexpected extra cost - Product page - after adding to cart for above €50 

(popup based on cart value)

2. CHECKOUT ABANDONMENT

Analyzing popular abandonment reasons

After adding to cart from €50 (the 
threshold) popup appears saying:

You already reached cart value of 
€50, spend 15€ more to get free 
shipping.

OR
Add  3 out of these products to 
get it:

We would need a 
different popup tool 
(Klavyio doesn’s 
support it)



1. 1. Unclear payment methods

2. CHECKOUT ABANDONMENT

Analyzing popular abandonment reasons

Continue shopping to get free 
shipping

- Check/edit DE translation (not 
subtotal, wring translation?)
- bigger font
- colour: stronger  green
- add button to continue 
shopping (close cart popup)

- Subtotal to be moved to the 
part above
- “View cart” button to be 
removed (and the cart page)
- Change “Checkout” to “Go to 
checkout”

- Add “Are you done shopping”
- Add 

Your order value:

Button only visible if 
free shipping isn’t 
reached.

Start with DE and 
than copy also to 
EN shop



1.* Shipping cost/ unexpected extra cost

2. CHECKOUT ABANDONMENT

Analyzing popular abandonment reasons

Maybe?
Not necessary if we edit 
cart popup



3. Shipping too long

2. CHECKOUT ABANDONMENT

Analyzing popular abandonment reasons

Current shipping name New shipping name proposition

1.Standard Rate in Europe
2.FREE Shipping
3.Rest of the world lower than 55
4.Rest of the world above 55
5.Free rate above 150 euro
6.Czech rate standard
7.Free shipping Czech
8.Greece - all in one -expensive 

islands - rate 1
9.Greece heavy packeges

10.Standard UK shipping
11.Free shipping uk
12.Germany, Austria, Poland standard 

rate
13.Germany, Austria, Poland standard 

rate - free shipping

EN

1. Standard
2. Free

DE

1.Standard shipping EU -2/3 business days
2.FREE Shipping EU -2/3 business days
3.Standard shipping Scandinavia -2/3 business days
4.Discounted  shipping Scandinavia -2/3 business 

days
5.FREE  shipping Scandinavia -2/3 business days
6.Standard shipping Czech Republic -2/3 business 

days
7.FREE shipping Czech Republic -2/3 business days
8. Standard shipping islands -2/3 business days
9.Heavy packages shipping - islands -2/3 business 

days
10.Standard shipping UK -2/3 business days
11.FREE  shipping UK -2/3 business days
12.Standard shipping DE, AT, PL -2/3 business days
13.FREE shipping DE, AT, PL -2/3 business days

1. Standard shipping -2/3 business days
2. FREE shipping -  -2/3 business days

Or Standard - sent on 
the next day if order 
placed before 11 am



2. CHECKOUT ABANDONMENT

Potential Issues My Raw Joy DE My Raw Joy EN mobile

8. Return policy 
not satisfactory

We don’t have return policy. I don’t think it makes sense We don’t have return policy. I don’t think it makes sense The same

9. Not enough 
payment methods

I think we have enough. 
Processed by Stripe: 
Visa, master card, Amex
+ Quick payments with Apple Pay and Paypal

I think we have enough. 
Credit Card, Paypal, Gift Card.
No quick payments (onlu on shopify checkout).
Processed by Braintree.

The same

10.The credit card 
was declined

Didn’t hear about it Happens, but rather rarely The same

We are loosing 
a lot on 
desktops hereAnalyzing popular abandonment reasons

1 2



2. CHECKOUT ABANDONMENT

Method My Raw Joy DE My Raw Joy EN

 1. Follow up with abandoned 
checkout email

Yes, using klavyio. 3 emails. 1 -reminder, 2 and 3 reminder + 10% off.
11 customers received flow - 0 orders for now (20.08). Started on 16th.
Results visible in Flow Analytics in Klavyio, NOT in Shopify 
abandoned checkouts

No sales recently, somethin wrong? Do detailed reporting!

Yes, using klavyio. 3 emails. 1 -reminder, 2 and 
3 reminder + 10% off.
5 customers received flow - 0 orders (20.08).
Results visible in Flow Analytics in Klavyio, 
NOT in Shopify abandoned checkouts

No sales recently, somethin wrong? Do 
detailed reporting!

Offer a discount on abandoned 
checkouts

Yes - in the flow - 2nd and 3rd email. No exit intent with discount.
New exit intent popup idea? Eg. Save cart?

The same as DE (we have a simple exit 
intent)

Prompt to remain in purchase 
funnel

We could do exit intent popup with saving the cart (and then 
send cart discounts - GDPR grey area)

The same as DE

Customer support chat No, add tidio Yes, but on the page, not checkout

Return customer to point of sale Yes, with the email Yes, with the email

Let customers save their carts & 
checkout stage

Yes Yes

Reserve abandoned items for customer Yes Yes

Targeted remarketing Fb ads only: In English only Refresh it? Yes, fb ads. We give 10% off.
Maybe we can try a new message?

* Group visitors by their intent and analize 
their behavour then

No, to start - next page No, to start - next page

https://sleeknote.com/blog/cart-abandonment-statistics
https://www.invespcro.com/blog/e-commerce-abandonm
ent-rates/

Methods to recover abandoned checkouts

https://sleeknote.com/blog/cart-abandonment-statistics


2. CHECKOUT ABANDONMENT

Methods to recover abandoned checkouts

Prompt to remain 
in purchase funnel

We could do exit intent 
popup with saving the 
cart (and then send 
cart discounts - GDPR 
grey area)

Is it possible?
Make list and send them 
flow:
1. email with reminder of 
their basket

2. email with reminder of 
their basket with discount 
on their basket - after 
some time

(GDPR - grey area)



2. CHECKOUT ABANDONMENT

Metric My Raw Joy DE My Raw Joy EN

1. Average abandoned order value

2. Time to complete order

3. Transaction path length

4. Email capture rate

5. Checkout platform  load times

6. Average checkout abandonment 
rate (over time)

7. Checkout abandonment rate at 
specific point in time

8. Segment by device type

9. Identify traffic source

0. Required form fields

Based on: https://www.bolt.com/resources/checkout-abandonment-rate/

Additional checkout abandonment -related metrics
Maybe later.
Not sure if useful 
at this stage



2. CHECKOUT ABANDONMENT

https://sleeknote.com/blog/cart-abandonment-statist
ics
https://www.invespcro.com/blog/e-commerce-aband
onment-rates/

Visitors by their intent

❄ Landed on the 
side by mistake

❄ With little 
interest

Bounce off 
immediately

💧 With a 
moderate interest

🌡 With high 
interest

🔥 Ready to 
convert 🌈 ConvertersGroup

Behaviour

To do
🍏 Analize top 
pages with high 
bounce rates + 
traffic sources, 
pre-site 
messages - to 
understand what 
they are leaving

BuyAbandon 
pre-product page

Bounce rates
reasons:
- no clear value 
proposition
- lack of trust 
signals
- pre-click message 
irrelevant to 
post-click
- product to 
category page 
- poor search 
functionality ration 
→ 🍏 GA 
segments - search 
with product page 
visit/ search 
without product 
page visit

Visit the cart  
and then leave

Just add to cart 
and leave

No redirection to cart 
after adding to cart

🍏 Create: GA segment: added to cart 
and viewed the cart

Viewing or not viewing the cart is a 
difference!

Retargeting + Email
Why they abandon?

- They are just 
comparison 
shopping and are not 
ready to comint
- we don’t remind 
them to go to cart 
and  shop well

Why they abandon?

- poor cart page 
design
- high shipment cost
- long delivery times
- searching for 
coupon codes
- they are comparison 
shopping and are not 
ready to commit
- we didn’t remind 
them well to shop 
now

Started checkout 
but didn’t place 

the order

No search data 
in GA! Why?

In our case - 
people don’t 
have to view cart 
to buy.

Let’s remove 
cart page all 
together. It’s 
confusing.

https://sleeknote.com/blog/cart-abandonment-statistics
https://sleeknote.com/blog/cart-abandonment-statistics


2. CHECKOUT ABANDONMENT

https://sleeknote.com/blog/cart-abandonment-statist
ics
https://www.invespcro.com/blog/e-commerce-aband
onment-rates/

❄ Landed on the 
side by mistake

❄ With little 
interest

Bounce off 
immediately

💧 With a 
moderate interest

🌡 With high 
interest

🔥 Ready to 
convert 🌈 ConvertersGroup

Behaviour

Action

BuyAbandon 
pre-product page Visit the cart  

and then leave

Just add to cart 
and leave

No redirection to cart 
after adding to cart

🍏 To check:
- do abandoned carts have similar items in 
them?
- what is the AOV of abandoned cart?

Started checkout 
but didn’t place 

the order

Checkout abandonment indicates:

Broken checkout 
process

Broken promise 
to the visitor

OR

1 2

🍏 To identify issues:
- online pooling focussed on barrier questions 
(what prevented you from buying?)
- analize who reached checkout vs reach and 
bought -GA - behoavior
- watch sessions in hot jar
For analysis?
- checkout heatmap?

https://sleeknote.com/blog/cart-abandonment-statistics
https://sleeknote.com/blog/cart-abandonment-statistics


2. CHECKOUT ABANDONMENT

Visitors by their intent

❄ Landed on the 
side by mistake

Bounce off 
immediately

🍏 Analize top 
pages with high 
bounce rates + 
traffic sources, 
pre-site 
messages - to 
understand what 
they are leaving

EN Shop Jan-August 
2021



2. CHECKOUT ABANDONMENT

Visitors by their intent

❄ Landed on the 
side by mistake

Bounce off 
immediately

🍏 Analize top 
pages with high 
bounce rates + 
traffic sources, 
pre-site 
messages - to 
understand what 
they are leaving

EN Shop August 2021



2. CHECKOUT ABANDONMENT

Visitors by their intent

❄ Landed on the 
side by mistake

Bounce off 
immediately

🍏 Analize top 
pages with high 
bounce rates + 
traffic sources, 
pre-site 
messages - to 
understand what 
they are leaving

High bounce rate pages:
● gift boxes: https://de.myrawjoy.com/collections/sets-geschenkverpackungen
● Rawnella Aufstrich: 

https://de.myrawjoy.com/collections/rohe-brotaufstriche-nussbutter/products/rawnella-aufstrich?variant=32446224728262
●

Analize the high 
bounce rate pages 
+ ad/source 
message

https://de.myrawjoy.com/collections/rohe-brotaufstriche-nussbutter/products/rawnella-aufstrich?variant=32446224728262


2. CHECKOUT ABANDONMENT

Action steps

My Raw Joy  - Abandonment-related tasks:
EN shop:

● Basket abandonment- too high
○ Popups? Emails? (reminders about the basket)
○ Segmentation: Window shoppers - top of the funnel content?

■ Viewed the basked, didn’t view it
● Checkout abandonment - no data. Fix (Taras?)

○ Change shipping methods names
○ Communicate shipping cost (how much is missing to get free shipping) more visibly on the checkout popup/ basket/product 

page popup?
○ Update shipping page + info about the timing, make it more colourful/clear?
○ Add additional instruction that they need email address before adding a discount code - Desktop and mobile
○ Add credit cart images to the checkout?
○ No search data in GA! Why?
○ New exit intent popup idea? Eg. Save cart?
○ Different retargeting ads?
○ Hotjar - watch sessions + heatmap

DE shop:
● Basket abandonment - good - no tasks.
● Checkout abandonment - to high on desktop (mobile, average)

○ Change shipping methods names
○ Change translation on checkout to say that free shipping is available from X?
○ Communicate shipping cost (how much is missing to get free shipping) more visibly on the checkout popup/ basket/[product 

page popup?
○ Update shipping page + info about the timing, make it more colourful/clear?
○ Klarna financing - in progress
○ Add Tidio chat to the DE shop
○ Exit intent popup on cart (+ checkout (for now isn’t working on the checkout)
○ DE Upsell/ cross sell
○ Add credit carts image to footer (Taras)?
○ Edit cart popup (Taras?)
○ No search data in GA! Why?
○ On the cart cart popup (+ remove cart button
○ Product page - based on cart value - details next page
○ edit cart popup - add necessary info
○ remove basket page (& button?) and keep only basket popup? - path too long?
○ New exit intent popup idea? Eg. Save cart?
○ Different retargeting ads?
○ Hotjar - watch sessions + heatmap
○ Checkout: we can remove confirmation step to shorten the checkout process. I’m not sure


